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 ABSTRAK 
 
 
 Seiring dengan kemajuan jaman dan makin meningkatnya taraf 
hidup masyarakat sangatlah penting untuk mengamati gaya hidup dan 
menciptakan kepuasan konsumen yang dapat memenuhi kebutuhan dan 
keinginan konsumen sehingga dapat menimbulkan pembelian ulang dari 
konsumen dan pada akhirnya perusahaan dapat terus bertahan. Gaya hidup 
dan kepuasan konsumen bisa menyebabkan pembelian ulang juga berlaku 
pada jasa salon kecantikan salah satunya adalah Salon Johnny Andrean 
Plasa Surabaya.  Penelitian ini bertujuan untuk mengetahui pengaruh gaya 
hidup dan kepuasan konsumen secara parsial terhadap keputusan pembelian 
ulang jasa mewarnai rambut di Salon Johnny Andrean Plasa Surabaya.  
Variabel bebas yang diteliti adalah gaya hidup (XІ) dan kepuasan 
konsumen (XЇ), sedangkan variabel terikat penelitian adalah keputusan 
pembelian ulang (Y). Sampel penelitian sebanyak 100 responden dan desain 
penelitian adalah kausal sehingga teknik analisa data menggunakan regresi 
linier berganda. 
Hasil penelitian menjelaskan bahwa gaya hidup dan kepuasan 
konsumen berpengaruh secara parsial terhadap keputusan pembelian ulang 
jasa mewarnai rambut di Salon Johnny Andrean Plasa Surabaya, dan 
dijelaskan juga bahwa variabel gaya hidup merupakan variabel dominan 
dalam mempengaruhi keputusan pembelian ulang jasa mewarnai rambut di 
Salon Johnny Andrean Plasa Surabaya. 
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ABSTRACT 
 
 
In the line with the progression of the time and more increasing the level of 
our society, it is very important to observe the life style and  to create 
consumers satisfaction which able to meet the need also consumers 
expectation thus create buying repetition form consumers which  ultimately 
that make the corporate able to  survive. The life style and consumer 
satisfaction can cause repetition buying that happened for beauty salon 
especially Johnny Andrean Salon that located in Plaza Surabaya. The 
purpose of this study is to investigate the effect of the life style and 
FRQVXPHUV¶ satisfaction partially toward repetition buying decision for hair 
coloring in Johnny Andrean Salon of Plaza Surabaya 
The independent variables that studied are life style (XІ) DQG FRQVXPHUV¶
satisfaction (XЇ); meanwhile the dependent variable is repetition buying 
decision(Y). There are 100 respondents as a sample for this study and the 
experimental design that used is causal therefore the data analysis is done 
by using multiple linear regression 
The result of this study explained that the life style and consumers 
satisfaction significantly has an effect on   repetition buying decision for 
hair coloring in Johnny Andrean Salon of Plaza Surabaya, which it 
explained that life style variable as a dominant variable that affected for 
repetition buying decision for hair coloring service in Johnny Andean Salon 
of Plaza Surabaya 
 
Keywords: life style; FRQVXPHUV¶ VDWLVIDFWLRQ and repetition buying 
decision 
 
 
 
 
 
 
